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Abstract 
This study aims to analyze taxation policies in the digital era, particularly in the e-commerce sector, 
using a literature review approach based on 22 academic journals. The findings indicate that the 
most frequently used theories in e-commerce taxation research are the Tax Compliance Theory and 
Tax Awareness Theory, each cited in five journals. Additionally, qualitative research methods 
dominate at 38.1%, while quantitative methods account for 61.9% of the studies. Key factors 
influencing tax compliance in e-commerce include tax understanding and awareness, sanctions and 
law enforcement, trust in tax authorities, tax socialization, and tax regulations and policies. The 
proposed policy implications include enhancing education and socialization, strengthening 
regulatory frameworks and legal certainty, implementing tax incentives, and optimizing oversight 
and sanctions. This study highlights the necessity for taxation policies in the digital era to 
continuously adapt to improve compliance and create a fair and effective system for e-commerce 
businesses. 
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1. Introduction 
In recent years, the development of information and communication technology has changed 
the way people interact and transact. E-commerce, or electronic commerce, has emerged as 
one of the most significant innovations in the business world, allowing buying and selling 
transactions to be carried out online quickly and efficiently. According to a report from Statista, 
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the global e-commerce market value is estimated to reach more than 4 trillion US dollars in 
2020 and continues to experience rapid growth (Sari, 2018). In Indonesia, the growth of e-
commerce also shows a positive trend, with the number of internet users continuing to increase 
and the increasing number of e-commerce platforms emerging (Setiawan, 2018). 
However, while e-commerce offers many opportunities for economic growth, it also presents 
new challenges in terms of taxation. One of the main issues faced by the government is how 
to collect taxes from transactions conducted online. In this context, existing tax policies are 
often inadequate to accommodate the unique characteristics of e-commerce, which can cause 
injustice to conventional business actors and reduce potential tax revenues (Badura, 2019). 
One of the main challenges in e-commerce taxation is the uncertainty regarding the definition 
and recognition of income. In many cases, e-commerce transactions involve businesses 
operating in different countries, raising questions about where taxes should be collected. The 
origin and destination principles of taxation are important debates in this context, with each 
having different implications for tax revenues and the fairness of the tax system (Toly et al., 
2023). 
In addition, the lack of tax knowledge and awareness among e-commerce business actors is 
also a significant obstacle. Research shows that many business actors, especially small and 
medium enterprises, are not fully understand their tax obligations, which can result in low 
levels of tax compliance (Leonardo & Tjen, 2019). Therefore, it is important for the 
government to increase education and socialization regarding e-commerce taxation so that 
business actors can fulfill their obligations properly. 
On the other hand, the government must also consider how tax policies can be designed to 
support the growth of e-commerce while maintaining the fairness and integrity of the tax 
system. Fair and transparent policies can improve tax compliance and reduce tax evasion, 
which in turn will increase state revenue (Palil et al., 2020). Therefore, developing tax policies 
that are responsive to the dynamics of e-commerce is very important to ensure that the potential 
tax revenue from this sector can be maximized. 
In the global context, many countries have begun to formulate tax policies that are more in line 
with the development of e-commerce. For example, the Organisation for Economic Co-
operation and Development (OECD) has issued recommendations on e-commerce taxation 
aimed at assisting member countries in formulating more effective policies (Yapar et al., 2015). 
In Indonesia, efforts to regulate e-commerce taxes have also been made through various 
regulations, although challenges in their implementation still remain (Asmah & Inayah, 2023). 
In an era of increasingly advanced globalization, the development of digital technology has 
had a significant impact on various aspects of life, including in the fields of economics and 
taxation. Digitalization has changed the way transactions are carried out, introduced new 
business models, and created challenges and opportunities for tax systems around the world. 
In Indonesia, the phenomenon of e-commerce is one real example of this change, where buying 
and selling transactions are no longer limited to physical interactions, but have shifted to digital 
platforms that allow consumers and sellers to interact directly via the internet. This requires 
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the government to formulate tax policies that can accommodate this new dynamic, so that tax 
revenue remains optimal and fair for all parties involved (Mayasari & Narsa, 2020). 
Tax is the main source of state revenue used to finance various development programs and 
public services. In this context, taxes from the e-commerce sector have enormous potential, 
but also face complex challenges. Research shows that tax revenues from digital transactions 
in Indonesia are still far from optimal, with many business actors not yet registered as taxpayers 
(Pratiwi, 2021). Therefore, it is important to understand how tax policies can be adapted to 
address the challenges faced in this digital era, including in terms of supervision and law 
enforcement against e-commerce actors operating in Indonesia (Yusuf et al., 2024). 
One of the main challenges in taxation in the digital era is tax evasion by multinational 
companies. Many of these companies operate without a physical presence in the countries 
where they do business, making it difficult for tax authorities to tax effectively (Faifitasari, 
2021). Digitalization also brings opportunities to increase efficiency and transparency in the 
tax system. The use of information and communication technology in tax administration can 
speed up the process of reporting and paying taxes, and minimize the possibility of fraud 
(Rosyid et al., 2024). However, to achieve this, investment in digital infrastructure and training 
for tax officers and taxpayers is needed so that they can make good use of existing technology. 
This study aims to systematically study taxes in the digital era, especially related to e-
commerce and tax policies implemented in Indonesia. This study will explore various aspects 
related to digital taxes, including the challenges faced, strategies that can be implemented to 
improve tax compliance, and the impact of existing tax policies on business actors in the e-
commerce sector. 
Thus, this research is hoped to significantly contribute to the development of more effective 
and responsive tax policies to technological developments and market dynamics in Indonesia. 
2. Literature Review 
2.1. Digital Economy Theory 
Digital Economy Theory refers to the understanding and analysis of how digital technology 
is changing the way economies operate. In this context, digitalization does not only include 
the use of information technology, but also includes changes in business models, market 
interactions, and consumer behavior. According to Adebiyi, (2023) the challenges of 
taxation in the digital era require comprehensive tax reform and international cooperation 
to ensure fair tax contributions from all digital economy actors. This suggests that digital 
economy theory must include aspects of global collaboration and adaptation of tax policies 
that are relevant to technological developments. 
Pignatari, (2021) emphasized the importance of technical service arrangements in double 
taxation agreements, indicating that understanding the digital economy must include 
relevant legal and tax policy aspects. In this context, digital economy theory focuses not 
only on technical aspects, but also on how tax policies can be adapted to accommodate 
changes brought about by digitalization. Ariyibi et al., (2024) highlighted that tax challenges 
in e-commerce and digital services require international cooperation to develop a 
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standardized approach to taxing the digital economy. This suggests that digital economy 
theory must consider the global and collaborative dimensions of tax enforcement. 
Sova, (2024) added that understanding the digital economy in a legislative context is 
essential to developing effective tax rules. This suggests that digital economy theory should 
include an analysis of how tax laws and policies can adapt to the unique characteristics of 
the digital economy. Catubig et al., (2024) also shows that the proposed tax policy in the 
Philippines for the digital economy must consider implementation challenges and 
comparisons with other ASEAN countries (Catubig et al., 2024). This suggests that digital 
economy theory must be comparative and contextual, considering differences in tax policies 
across countries. 
2.2. Tax Compliance Theory 
Tax Compliance Theory focuses on factors influencing taxpayer compliance with tax 
obligations. In the digital economy, tax compliance is becoming increasingly complex due to 
the large number of business actors operating online who are often not registered as taxpayers 
(Khan, 2024). 
Research from Lebedev et al., (2023) emphasizes that forming a systemtaxation for the digital 
economy must consider the challenges faced in tax administration and compliance. This 
suggests that tax compliance theory should include an analysis of how technology can improve 
tax compliance. The growth of the digital economy creates new challenges for the existing tax 
system, and therefore, there needs to be a more holistic approach to addressing tax compliance 
issues (Haq & Ahmed, 2022). This suggests that tax compliance theory must consider the new 
dynamics generated by digitalization and how this may affect taxpayer behavior. 
Overall, these two theories, Digital Economy Theory and Tax Compliance Theory, 
complement each other in understanding the challenges and opportunities faced by the tax 
system in the digital era. By understanding how digital technology is changing the economy 
and how this affects tax compliance, researchers and policymakers can develop more effective 
strategies to address emerging tax challenges. 
2.3. E-Commerce 
E-commerce refers to business transactions conducted electronically via the internet. It 
encompasses various activities, from purchasing goods and services to exchanging information 
and making payments online. E-commerce has become an integral part of everyday life, 
allowing consumers to access products and services easily and quickly, without geographical 
restrictions (Yapar et al., 2015) With the advancement of technology and increased internet 
access, e-commerce has grown rapidly, creating new opportunities for businesses to reach 
global markets and improve their operational efficiency (Asmah & Inayah, 2023). 
E-commerce also plays an important role in driving economic growth, especially in developing 
countries. By utilizing digital platforms, small and medium enterprises (SMEs) can compete 
with large companies, expand their market reach, and increase revenue (Darmayasa & 
Kumontoy, 2022). However, the rapid growth of e-commerce also presents challenges, 
especially in terms of taxation. Governments in various countries are faced with difficulties in 
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formulating appropriate tax policies to accommodate the unique characteristics of these digital 
transactions. 
3. Research Methods 
This study uses the Systematic Literature Review (SLR) method by analyzing 22 scientific 
journals that discuss taxation policies in the digital era, especially related to e-commerce. Data 
sources were obtained from academic databases such as Sinta, Wiley, Google Scholar, and 
Researchgate, with inclusion criteria being articles published in the last five years and relevant 
to the topic of digital taxation. The selection process was carried out through the stages of 
identification, screening, data extraction, and analysis and synthesis of findings. 
Data analysis was conducted using a descriptive and thematic approach, grouping research 
results based on aspects of digital tax policy, e-commerce tax compliance, and challenges in 
implementing digital tax. The results of this study are expected to provide an in-depth 
understanding of 
Tax policy trends in the digital era and their implications for the government and e-commerce 
business actors. 
4. Result and Discussion 
Table 1. Journal and Article Sources 

No Journal Name Index 
Accreditation Source Amount 

Article 
1 Journal of International Tax Law  Synta 3 Google Scholar 1 

2 Journal of ASEAN Studies Synta 2 GoogleScholar  
1 

3 Mexican Law Review  Not Identified ResearchGate 1 
 
4 

Investment and Sharia Financial 
Economics (Equity) Synta 3 Google Scholar  

1 
5 tal Economy and Taxation Synta 2 Google Scholar 1 

6 ABR (Accountancy and Business 
Review)  Not Identified Google Scholar 1 

7 The Journal of International 
Legal Communication Not Identified ResearchGate 1 

8 Marketing and Branding 
Research Synta 4 Google Scholar 1 

9 International Tax and Public 
Finance Q2 Google Scholar 1 

10 Journal of Public 
Economic Theory Q3 Wiley 1 

11 International Journal of 
Business and Finance  Synta 3 

ResearchGate 
 

1 
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https://scholar.google.com/
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Table 1 presents a list of journals used as references in the study, covering various aspects such 
as journal name, accreditation index, source and number. The data source in the form of 
previous research contains 22 articles from various journals used to analyze tax policies in the 
digital era, especially in e-commerce. The journals used have different levels of accreditation, 
ranging from SINTA (S2, S3, S4, S5) for national journals to Scopus (Q2, Q4, Q3) and for 
international journals. However, some journals do not yet have an official index but are still 
relevant to the research topic. 
The articles in this table are obtained from various academic sources such as Google Scholar, 
ResearchGate, Semantic Scholar, thus ensuring extensive and credible references. Each journal 
is only used once to maintain diversity of perspectives. The diversity of these articles helps 
provide a broader understanding of digital tax policies in various countries and how these 
regulations affect e-commerce. With this approach, research can describe the various 
perspectives in academic studies related to digital taxation. With a comprehensive and diverse 
approach, this research not only focuses on the tax policy aspect but also explores the tax aspect 
with progress in the digital era more deeply. It is important to understand the complexity and 

12 Journal of Business 
Management and Accounting Synta 4 Google Scholar 1 

13 Global Journal of Business and 
Economics  Synta 2 Google Scholar 1 

14 Journal of Economic Policy 
and Digital Innovation Synta 2 Google Scholar 1 

15 Business Information Synta 2 Google Scholar 1 

16 Business Law Note 
identified 

Google Scholar 1 

17 Indonesian Journal of Taxation 
Studies Synta 3 Google Scholar 1 

18 Asian Journal of Finance and 
Economics  D3 Google Scholar 1 

19 African Journal of Business 
and Taxation Q2 

ResearchGate 
 

1 

20 Trunojoyo Law Review (TLR) Synta 3 Google Scholar 1 

21 Indonesian Business Law 
Journal Synta 3 Google Scholar 1 

22 Journal of Digital Commerce 
and Business Synta 3 Google Scholar 

1 
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dynamics of e-commerce tax compliance and formulate policies that are more responsive to 
the needs and challenges taxpayers face in the digital era.   
 
Table 2. Previous Research Results and Theories Used 

No Writer Article Title Theory Research result 
1. Napisah, 

N., & 
Khuluqi, K. 
(2022) 

The Effect of 
Taxation 
Socialization, 
Understanding 
Taxation, 
Rates, and Tax 
Sanctions on 
Taxpayer 
Compliance in 
E-Commerce 
Actors at 
Shopee 

Tax 
Complianc
e Theory 
 

 

Tax socialization, tax understanding, 
and tax sanctions do not significantly 
affect the compliance of e-commerce 
actors on Shopee. Tax rates significantly 
affect taxpayer compliance. 

2. Noamna, 
S., & 
Kiattisin, S. 
(2020) 

Digital 
Taxation 
Frameworks in 
Southeast Asia 

 

Digital 
Tax 
Regulation 
Theory 
 

 

IDI has a positive effect on e-commerce 
diffusion and e-commerce taxation 
principles. E-commerce diffusion has a 
positive and significant effect on e-
commerce taxation principles. 

3. Maxuel, A., 
& 
Primastiwi, 
A. (2021) 

Tax Policy and 
Compliance in 
E-Commerce 
 

 

Tax 
Complianc
e Theory 
 

 

Tax socialization has a positive 
influence on taxpayer compliance of e-
commerce MSMEs. Tax sanctions do 
not show a significant influence on 
taxpayer compliance of e-commerce 
MSMEs. 

4. Widyanti et 
al. (2022) 

The Effect of 
Level of 
Understanding, 
Sanctions, 
Taxpayer 
Awareness, 
and Tax 
Socialization 
on MSME 
Taxpayer 
Compliance 

 

Tax 
Complianc
e Theory 

 

Level of Tax Understanding, Tax 
Sanctions and Taxpayer AwarenessHas 
no significant influence on taxpayer 
compliance. Tax Socialization has a 
significant influence on taxpayer 
compliance. 

https://doi.org/10.47065/ekuitas.v4i2.2396
https://doi.org/10.47065/ekuitas.v4i2.2396
https://doi.org/10.47065/ekuitas.v4i2.2396
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https://doi.org/10.13052/jmm1550-4646.16126
https://doi.org/10.13052/jmm1550-4646.16126
https://doi.org/10.13052/jmm1550-4646.16126
https://doi.org/10.13052/jmm1550-4646.16126
https://doi.org/10.21460/jrmb.2021.161.369
https://doi.org/10.21460/jrmb.2021.161.369
https://doi.org/10.21460/jrmb.2021.161.369
https://doi.org/10.21460/jrmb.2021.161.369
https://doi.org/10.33557/mbia.v20i3.1614
https://doi.org/10.33557/mbia.v20i3.1614


International Journal of Finance Research 
e-ISSN: 2746-136X 

Vol. 6, No. 1, March 2025 

Published by:  
 

Pa
ge

57
 

5. Khamis & 
Mastor 
(2023) 

E-Commerce 
and Taxation in 
Emerging 
Markets 
 

Digital 
Tax 
Regulation 
Theory 

 

Tax penalties have a positive and 
significant effect on tax compliance. Tax 
audits have an insignificant effect on tax 
compliance. Trust in the authority as a 
mediator is important in improving tax 
compliance through the tax audit 
mechanism. 

6. Indriyani & 
Jayanto 
(2020) 

Evaluating 
Digital Tax 
Policies in 
Indonesia 
 

 

Tax Policy 
Theory 
 

 

Tax understanding and taxpayer 
awareness have a positive and 
significant influence on e-commerce 
taxpayers. Tax socialization has a 
negative and insignificant influence on 
e-commerce taxpayer compliance. And 
tax sanctions have a positive but 
insignificant influence on e-commerce 
taxpayer compliance. 

7. Risandhi 
et al. 
(2024) 

Digital 
Economy and 
Tax Challenges 

 

Digital 
Tax 
Theory 

 

The results of the study show that the 
current regulations do not yet cover the 
imposition of e-commerce taxes. The 
inappropriateness of the regulations that 
cause there are still many potential taxes 
that can be reaped if the imposition of 
taxes from e-commerce is further 
regulated. In addition, there are still 
many taxable entrepreneurs who are not 
compliant in paying and reporting taxes. 
Inadequate supervision is also one of the 
inhibiting factors for the potential 
increase in tax revenues from e-
commerce transactions in Indonesia. 

8. Chen 
(2024) 

The Impact of 
Tax 
Regulations on 
E-Commerce 
Growth 

 

Digital 
Tax 
Regulation 
Theory 

 

The research results in this article show 
that tax governance on e-commerce 
platforms plays an important role in 
increasing government fiscal revenue 
and encouraging fair market 
competition. 

9. Ariyibi et 
al. (2024) 

Digital 
Taxation in the 
African Market 

 

Digital 
Tax 
Theory in 
Africa 

 

The findings reveal significant gaps in 
the current tax system and highlight the 
need for international cooperation in 
developing a standardized approach to 
taxing the digital economy. The study 
finds that while some countries have 
implemented digital services tax 

https://doi.org/10.6007/ijarbss/v13-i8/18134
https://doi.org/10.6007/ijarbss/v13-i8/18134
https://doi.org/10.6007/ijarbss/v13-i8/18134
https://doi.org/10.31294/moneter.v7i1.7703
https://doi.org/10.31294/moneter.v7i1.7703
https://doi.org/10.31294/moneter.v7i1.7703
https://doi.org/10.62383/democracy.v1i2.154
https://doi.org/10.62383/democracy.v1i2.154
https://doi.org/10.62383/democracy.v1i2.154
https://doi.org/10.54097/h1mxjh23
https://doi.org/10.54097/h1mxjh23
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measures, for sustainable tax revenue 
collection in the digital era. The study 
contributes to the growing body of 
knowledge on taxing the digital 
economy and provides insights for 
policymakers, tax administrators and 
researchers seeking to develop effective 
solutions to the challenges of e-
commerce taxation. 

10. Sudirman 
et al. 
(2024) 

Digital Tax: 
Solution or 
Challenge? 

Theory of 
Digital 
Tax 
Effectiven
ess in the 
Economy 

The research findings show that 
Indonesia can benefit from Singapore, 
one of the leading Asian countries in 
terms of economic opportunities derived 
from the e-commerce sector. This is 
evidence of the success in implementing 
tax regulations and legal frameworks 
related to e-commerce in Singapore. 
Regulation of the Minister of Finance 
Number 60 of 2022 (PMK Number 
60/2022) is a strategic step in regulating 
e-commerce taxation in Indonesia. The 
guidelines issued by the Inland Revenue 
Authority of Singapore (IRAS) serve as 
an important reference point for 
determining tax obligations in e-
commerce transactions. 

11. Muslims 
(2024) 

 

E-commerce 
Taxation: 
Challenges and 
Opportunities 

 

E-
Commerc
e Tax 
Theory 
and 
Global 
Challenge
s 

The findings of this study demonstrate 
the importance of international 
cooperation, technological innovation 
and well-designed tax figures in facing 
the challenges posed by the digital 
economy. The discussion focuses on the 
importance of tax policy harmonization, 
Utilization of digital solutions such as e-
invoices and real-time reporting, and the 
implementation of DST to obtain tax 
revenue from digital businesses. 

12. Lopes and 
Leon 
(2022) 

Information 
Society and 
Taxation: The 
Case of E-
Commerce 

Informati
on 
Society 
Theory 

e-commerce challenges the traditional 
tax system due to issues of jurisdiction 
and non-uniform regulations, increasing 
the risk of tax evasion. To address this, 
destination-based tax reform and the use 

https://doi.org/10.31328/ls.v8i2.5433
https://doi.org/10.31328/ls.v8i2.5433
https://doi.org/10.31328/ls.v8i2.5433
https://doi.org/10.60079/atr.v2i2.280
https://doi.org/10.60079/atr.v2i2.280
https://doi.org/10.22201/iij.24485306e.2023.2.17619
https://doi.org/10.22201/iij.24485306e.2023.2.17619
https://doi.org/10.22201/iij.24485306e.2023.2.17619
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of technology to improve tax 
compliance are recommended. 

13. Mukama 
et al. 
(2023) 

An Overview 
of the UN 
Model Tax 
Convention 
and Electronic 
Commerce 

UN 
Model 
Tax 
Conventi
on 
Theory 

This study highlights the challenges of 
e-commerce taxation due to the 
limitations of the UN Model Tax. 
Conventionin regulating cross-border 
transactions. To address jurisdictional 
uncertainty and tax compliance, it is 
recommended that the definition of 
significant economic presence be 
updated and that profit allocation 
guidance be clearer. 

14. Lytvyn et 
al. (2023) 

E-Commerce 
in Ukraine: 
Taxation 
Challenges and 
Global Trends 

Legal 
Certainty 
Theory 
and 
Digital 
Tax 
Regulatio
n 

e-commerce in Ukraine is growing 
rapidly but faces tax challenges, 
especially in determining jurisdiction 
and tax compliance. The traditional tax 
system is less effective in handling 
digital transactions, so policy reform is 
needed. The study recommends 
updating tax regulations by adopting 
international practices to increase legal 
certainty and prevent fraud in e-
commerce. 

15. Nwabu 
You and 
Olakanye 
(2022) 

Assessing the 
Legal Regime 
for the 
Taxation of E-
Commerce and 
Social Media 
Organizations 
in Nigeria 

Significan
t 
Economic 
Presence 
Theory 

Nigeria’s tax system faces challenges in 
taxing e-commerce and social media 
organizations, especially since many 
digital companies do not have a physical 
presence. The lack of specific 
regulations creates uncertainty for 
digital businesses. Therefore, it is 
recommended that the tax law be 
updated by redefining significant 
economic presence and establishing 
clearer rules regarding tax obligations in 
the digital sector. 

16. Panasyuk 
et al. 
(2024) 

Accounting 
and Taxation 
in Internet 
Business: 
Development 
Prospects and 
Challenges 

Digital 
Accounti
ng 
Theory 
and E-
Commerc
e Tax 

Internet businesses face challenges in 
accounting and taxation due to the lack 
of clear regulations. E-commerce 
requires updates in accounting practices, 
especially regarding the recognition of 
digital assets and website development 
costs. In addition, uncertainty in the 
taxation of online businesses can hinder 

https://doi.org/10.59645/abr.v15i2.96
https://doi.org/10.59645/abr.v15i2.96
https://doi.org/10.59645/abr.v15i2.96
https://doi.org/10.32612/uw.27201643.2023.11.4
https://doi.org/10.32612/uw.27201643.2023.11.4
https://doi.org/10.54648/bula2022030
https://doi.org/10.54648/bula2022030
https://doi.org/10.54648/bula2022030
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tax compliance. Therefore, regulatory 
updates are recommended to 
accommodate the unique characteristics 
of e-commerce, including more specific 
accounting guidance and a more 
adaptive tax system. 

17.  
Asma& 
Inayah 
(2023) 

Efficiency for 
E-Commerce 
Business 
Actors 

Digital 
Tax 
Complian
ce Theory 

Although e-commerce tax regulations in 
Indonesia already exist, their 
implementation still faces challenges. 
The main obstacles include the lack of 
optimization by business actors, 
minimal socialization, and difficulties in 
detecting online transactions. As a 
result, tax compliance in the e-
commerce sector is still low, so a more 
effective strategy is needed to improve 
the efficiency of the digital tax system. 

18. Aiura & 
Ogawa 
(2023) 

Does E-
Commerce 
Ease or 
Intensify Tax 
Competition? 
Destination 
Principle 
Versus Origin 
Principle 

Destinatio
n vs 
Origin 
Taxation 
Theory 

e-commerce affects the intensity of tax 
competition depending on the tax 
principle used. Under the destination 
principle, tax competition becomes 
more intense, while under the origin 
principle, tax competition is reduced. 
This is because the destination principle 
imposes taxes based on the consumer's 
location, which can influence 
purchasing decisions. In contrast, the 
origin principle, which imposes taxes 
based on the seller's location, tends to be 
more neutral. This finding highlights the 
importance of choosing tax policies in 
dealing with the growth of e-commerce. 

19. Wang & 
Ogawa 
(2023) 

Tax 
Competition, 
Tax 
Coordination, 
and E-
commerce: A 
Corrigendum 

Coordinat
ion 
Theory 
and 
Internatio
nal Tax 
Competiti
on 

Correcting part of the previous study 
related to e-commerce taxation. The 
findings show that the application of 
destination-based tax in e-commerce can 
generate higher total tax revenue 
compared to origin-based tax. This 
correction confirms that tax 
coordination between countries in the e-
commerce system is very important to 
avoid detrimental tax competition. 
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20. Scoromtso
va et al. 
(2023) 

E-Commerce 
Taxation 
Challenges 
and 
Opportunities: 
From Clicks to 
Conversions in 
Fast-Moving 
Consumer 
Goods 

FMCG 
Taxation 
Theory 

e-commerce taxation in the Fast-Moving 
Consumer Goods (FMCG) sector faces 
challenges in handling electronic money 
and recognizing product ownership 
transfers. Although e-commerce 
transactions are generally taxed under 
standard taxation schemes, existing 
regulations still need to be adjusted to 
accommodate the unique characteristics 
of digital commerce. This study 
highlights the increasing growth 
opportunities for e-commerce and the 
need for more flexible tax policies to 
support the development of this sector. 

21. Rizqiyanto
, N., et 
al.(2025) 

Tax 
Regulation 
Challenges in 
the Digital 
Economy Era: 
Legal Analysis 
and 
Implications in 
Indonesia 

Digital 
Tax 
Regulatio
n Theory 

Tax regulation in the digital economy 
era faces significant challenges in 
Indonesia. Legal uncertainty regarding 
digital tax subjects, the concept of 
permanent establishment, and tax 
collection mechanisms lead to low 
taxpayer compliance. In addition, 
limited technological infrastructure is a 
major obstacle to digital tax 
enforcement. This study recommends 
clearer tax policy reforms, investment in 
tax technology systems, and 
harmonization of legal standards to 
ensure tax compliance in the digital 
economy. 

22. (Moha et al., 
2020) 

Urgency of 
Electronic 
System 
Organizer 
Registration for 
E-Commerce 
Business Actors 

Legal 
Certainty 
Theory and 
Digital 
Business 
Regulation 

The importance of registering 
electronic system organizers for e-
commerce business actors to make 
it easier for consumers to identify 
business actors, and can help the 
government in the tax imposition 
program for e-commerce business 
actors. 

Based on previous research, from various studies that have been conducted on e-commerce 
taxation, there are several key findings that can be concluded. These studies provide in-depth 
insights into the challenges, policies, and tax compliance in the e-commerce sector, and how 
these factors can affect taxpayer compliance. This research can be the basis for further research 
in understanding progress in the field of e-commerce taxation. 
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Several studies discuss factors that influence tax compliance in e-commerce, such as tax 
socialization, tax understanding, tax rates, and tax sanctions. By using various theories in 
research such as tax compliance theory, Digital Tax Regulation Theory, Digital Tax Theory, 
Tax Policy Theory, Legal Certainty Theory & Digital Tax Regulation and others. So it can be 
concluded that in research related to e-commerce taxation, various theories can be used to 
support research results. The results of research obtained from previous articles vary widely, 
some find that tax socialization and understanding have a positive effect, while others find that 
tax rates are more significant in increasing compliance. Several studies show that good tax 
regulations can increase fiscal revenue and healthy market competition. Several studies also 
highlight the need for policy reform to improve the effectiveness of tax collection in the e-
commerce sector. 
The research in the table above shows that e-commerce taxation still faces many challenges, 
both in terms of taxpayer compliance, suboptimal regulations, and the complexity of digital 
transactions that are difficult to regulate with the traditional tax system. Therefore, a more 
flexible tax policy, utilization of technology, and international coordination are needed to 
optimize tax revenues from the digital sector. 
  Table 3. Research Methods 

No Method 
Study 

Amount Journal Writer 

1 Qualitative 8 Lopes & León (2022), Mukama et al. (2023), 
Lytvyn et al. (2023), Nwabulu & Olakanye (2022), 

Panasyuk et al. (2024), Salmina & Khafizova 
(2021), Moha et al. (2020). 

2 Quantitative 13 Napisah & Khuluqi (2022), Noamna & Kiattisin 
(2020), Maxuel & Primastiwi (2021), Widyanti et al. 

(2022), Khamis & Mastor (2023), Indriyani & 
Jayanto (2020), Risandhi et al. (2024), Chen (2024), 
Ariyibi et al. (2024), Aiura & Ogawa (2023), Wang 

& Ogawa (2023), Scoromtsova et al. (2023),and 
Rizqiyanto et al. (2025). 

Based on the table above, we can describe the distribution of research methods used in previous 
research, namely research from collected journals, as follows: 
Based on the data above, it can be concluded that qualitative research methods are used more 
than quantitative research methods, with a percentage of around 38.1% for qualitative and 
61.9% for quantitative. This shows that research on e-commerce tax compliance tends to 
prioritize an exploratory approach, such as interviews and in-depth analysis of factors that may 
influence taxpayer compliance. 
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Figure 1 Research Methods 

Nevertheless, the quantitative approach still has a fairly large proportion, indicating that many 
studies use numerical data and statistical analysis to test the relationship between certain 
variables. This difference in proportion indicates that understanding tax compliance does not 
only focus on numbers and statistics, but also on qualitative aspects that explore perceptions, 
motivations, and social factors that influence e-commerce taxpayers. 
Thus, by using a combination of qualitative or quantitative methods in e-commerce tax 
compliance research, it can provide a more comprehensive picture. By utilizing one of these 
approaches, researchers can identify not only how many taxpayers comply, but also why they 
do not comply with tax regulations. This is important for formulating policies that are more 
effective and responsive to the needs and challenges faced by e-commerce taxpayers. 
4.1. Discussion 
4.1.1. Taxation Policy In The Digital Era In The E-Commerce Sector 
The digital era has brought major changes to the global economic system, especially in the 
rapidly growing e-commerce sector. Online transactions involving various countries pose 
challenges in taxation policies, such as regulatory uncertainty, tax avoidance, and differences 
in taxation principles between countries. Therefore, governments in various countries continue 
to adjust taxation policies to be more relevant to the dynamics of the digital economy. As stated 
in the research by Aiura & Ogawa (2023), the main challenge of digital taxation is how to 
determine the jurisdiction of tax collection fairly and effectively. Some of the main policies 
that have been implemented include the imposition of Value Added Tax (VAT) on digital 
products, Digital Services Tax (DST) for global technology companies, and strengthening e-
commerce transaction tax regulations. In addition, international cooperation such as the global 
minimum tax initiated by the OECD and G20 aims to prevent tax avoidance practices by 
multinational companies. Palil et al. (2020) explain that tax avoidance in the digital economy 
often occurs through profit shifting and transfer pricing practices. 
In Indonesia, the government has implemented VAT on digital services and requires e-
commerce platforms to collect and remit taxes directly. Leonardo & Tjen (2019) emphasized 

RESEARCH METHODS 
Quantitative Qualitative 
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that the lack of understanding of taxation by MSMEs is one of the main factors in the low level 
of tax compliance. In addition, the use of technology such as big data analytics and e-invoicing 
helps improve transparency and tax compliance in this sector (Rosyid et al., 2024). With more 
adaptive policies and an increasingly digital tax system, it is hoped that state revenues can be 
optimized without hindering the growth of the digital economy, creating a fairer and more 
sustainable tax system. 
4.1.2. Theories Widely Used in E-Commerce Taxation Research 
In e-commerce taxation research, the two most frequently used theories are Tax Compliance 
Theory and Tax Awareness Theory. Tax Compliance Theory explains the factors that influence 
taxpayers' willingness to fulfill their obligations, either voluntarily or due to strict supervision 
from tax authorities. Meanwhile, Tax Awareness Theory emphasizes the importance of 
taxpayers' understanding and awareness of tax regulations. 
taxation as a major factor in increasing the level of tax compliance (Leonardo & Tjen, 2019). 
Based on previous studies, Aiura & Ogawa (2023) stated that one of the main challenges in 
digital taxation is determining an effective and fair tax collection mechanism for cross-border 
transactions. 
In the context of e-commerce, tax compliance is often associated with the use of technology in 
the digital tax system. Palil et al. (2020) explained that tax non-compliance often occurs due 
to the lack of transparency in the tax system and weaknesses in the implementation of digital 
tax regulations. From the results of the research and theoretical studies used, it can be 
concluded that tax compliance in e-commerce does not only depend on existing tax policies, 
but is also influenced by other factors such as technology and applicable regulations. 
Therefore, a more inclusive approach is needed in formulating digital tax policies, including 
increasing policy socialization, simplifying digital tax procedures, and increasing supervision 
of e-commerce transactions. 
4.1.3. Key factors influencing tax compliance in e-commerce 
Tax compliance in e-commerce is influenced by various main factors, including tax 
understanding and awareness, sanctions and law enforcement, trust in tax authorities, tax 
socialization, and tax regulations and policies. Leonardo & Tjen (2019) emphasized that low 
tax understanding among e-commerce business actors is the main cause of tax non-compliance. 
Taxpayers who have a good understanding of the tax system tend to be more compliant in 
fulfilling their obligations. In addition, law enforcement's effectiveness and sanctions' 
application also play an important role in increasing tax compliance. Palil et al. (2020) revealed 
that tax evasion often occurs due to weak supervision systems and lack of firmness in 
implementing sanctions for violators of digital tax regulations. Trust in tax authorities also has 
a major influence on tax compliance. Widyanti et al. (2022) showed that taxpayers who feel 
that the government is being fair in setting tax policies are more likely to fulfill their 
obligations. 
Another factor that plays a role is tax socialization, where educational efforts by the 
government can help increase tax awareness and compliance. Haq & Ahmed (2022) stated that 
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consistent tax campaigns and training can provide a deeper understanding for digital business 
actors, so that they are better prepared to fulfill their tax obligations. Clear and adaptive tax 
regulations and policies also play a key role in creating an effective tax system. Aiura & Ogawa 
(2023) highlighted that rapid changes in technology and digital transactions require flexible 
and responsive tax policies to accommodate the development of the e-commerce sector. 
Therefore, good regulations supported by the application of technology such as big data 
analytics and e-invoicing can increase transparency and tax compliance (Rosyid et al., 2024). 
4.1.4. Policy Implications in E-Commerce Taxation 
Taxation policies in the e-commerce sector need to be designed comprehensively to improve 
taxpayer compliance and ensure fairness in the digital taxation system. The proposed policy 
implications include increasing education and socialization, strengthening regulations and 
legal certainty, implementing tax incentives, and optimizing supervision and sanctions. 
Increasing tax education and socialization is the main step in improving tax compliance for e-
commerce business actors. Leonardo & Tjen (2019) emphasized that a better understanding of 
tax obligations will reduce ignorance and encourage business actors to be more compliant. 
Effective education can be carried out through seminars, digital campaigns, and direct 
assistance for MSMEs transitioning to the digital ecosystem. Strengthening regulations and 
legal certainty is also needed so that the digital taxation system is more transparent and does 
not harm business actors. Aiura & Ogawa (2023) highlighted that tax policies that are too 
complex or ambiguous can create uncertainty and encourage tax avoidance practices. By 
Therefore, it is necessary to harmonize regulations that are clearer and easier for business 
actors to understand. 
The implementation of tax incentives is an important strategy to encourage compliance and 
growth of the digital sector. Widyanti et al. (2022) explained that providing incentives for 
MSMEs that comply with paying taxes can motivate other business actors to follow tax 
regulations. Incentives can be in the form of tax rate reductions for newly developing 
businesses or tax facilities for businesses that participate in digitalization programs. 
Optimization of supervision and sanctions also needs to be carried out to ensure higher 
compliance. Palil et al. (2020) revealed that without a good supervision system, many digital 
business actors tend to avoid their tax obligations. Therefore, the government can adopt 
technologies such as big data analytics and e-invoicing to monitor digital transactions more 
effectively (Rosyid et al., 2024). 
4.1.5. Adaptation of Tax Policy in the Digital Era 
Taxation policies in the digital era must continue to adapt to improve compliance and create a 
fair and effective system for e-commerce business actors. The increasingly complex 
development of technology and digital business models demands responsive and flexible 
regulations. Aiura & Ogawa (2023) emphasize that one of the biggest challenges in digital 
taxation is determining a tax collection mechanism that is in accordance with the characteristics 
of cross-border digital transactions. To improve tax compliance, an approach is needed that 
combines education, incentives, and strengthening regulations and supervision. Leonardo & 
Tjen (2019) highlight that the low level of tax understanding among digital business actors is 

https://doi.org/10.1007/s10797-023-09796-8
https://doi.org/10.1007/s10797-023-09796-8
ttps://doi.org/10.22437/mendapo.v5i3.32242
https://doi.org/10.47312/ambr.v4i01.226
https://doi.org/10.1007/s10797-023-09796-8
https://doi.org/10.33557/mbia.v20i3.1614
https://doi.org/10.34208/jba.v22i2.829
ttps://doi.org/10.22437/mendapo.v5i3.32242
https://doi.org/10.1007/s10797-023-09796-8
https://doi.org/10.47312/ambr.v4i01.226
https://doi.org/10.47312/ambr.v4i01.226


International Journal of Finance Research 
e-ISSN: 2746-136X 

Vol. 6, No. 1, March 2025 

Published by:  
 

Pa
ge

66
 

the main factor in tax non-compliance. Therefore, tax socialization and training programs for 
e-commerce business actors are strategic steps that need to be strengthened. On the other hand, 
clear regulations and a consistent law enforcement system are also the main keys to ensuring 
a fair tax system. Palil et al. (2020) explain that Tax avoidance can be reduced if the 
government implements a more transparent and technology-based monitoring system. 
In this context, the application of big data analytics and e-invoicing as proposed by Rosyid et 
al. (2024) can help tax authorities in detecting and monitoring digital transactions in real-time. 
In addition, tax incentives also play an important role in encouraging compliance without 
burdening business actors. Widyanti et al. (2022) stated that incentive policies, such as tax 
relief for compliant digital MSMEs, can motivate business actors to be more active in fulfilling 
their tax obligations. 
5. Conclusion 
The conclusion of a systematic review of taxes in the digital era shows that e-commerce 
taxation still faces various challenges in its implementation. Based on previous studies, factors 
such as taxpayer understanding, tax sanctions, and trust in tax authorities play an important 
role in the tax compliance of digital business actors. Many studies highlight that low awareness 
and lack of socialization from the government are often obstacles in increasing e-commerce 
taxpayer compliance. In addition, tax policies that are less flexible in accommodating the 
dynamics of digital business also complicate the tax compliance process. Several studies have 
shown that countries that have implemented a digital-based tax system have a higher level of 
compliance compared to countries that still rely on traditional methods. Therefore, 
modernizing the tax system through digitalization is one of the main solutions in increasing 
the effectiveness of e-commerce tax policies. 
In addition to compliance factors, this study also highlights the existence of tax competition 
between countries which is an important issue in the era of digital globalization. The concept 
of the destination principle and the origin principle are still debated in determining the fairest 
tax scheme for cross-border transactions. Several studies emphasize that the application of the 
destination principle tends to be more effective in reducing the practice of 
tax avoidance and increasing state tax revenues. However, another challenge arises in the form 
of regulations that are not yet uniform in various countries, thus creating legal uncertainty for 
e-commerce business actors. This is also exacerbated by the emergence of a platform-based 
digital economy that allows companies to operate across borders without a physical presence 
in a country, which can ultimately reduce the potential tax revenues of the country where the 
consumer is located. Therefore, the need to harmonize digital tax policies at the global level is 
a crucial aspect to discuss in future tax policies. 
Finally, this study shows that the digitalization of the tax system not only contributes to 
increasing tax revenues but also to the efficiency of tax administration. Several countries have 
successfully implemented automated tax reporting systems and integration with e-commerce 
platforms, which make it easier for taxpayers to carry out their obligations. In addition, 
taxpayer trust in the government also plays an important role in increasing tax compliance, 
where transparency in tax management is a key factor in building this trust. However, the 
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implementation of tax digitalization also needs to consider aspects of data protection and 
information security, considering the large amount of transaction data that must be processed 
digitally. Thus, the success of e-commerce taxation in the digital era is highly dependent on 
the balance between clear regulations, the use of technology, and efforts to increase taxpayer 
awareness through more effective education and socialization. 
 
References: 
Adebiyi, O.O. (2023). Taxation in the Digital Age: An Examination of the Necessity, 
Feasibility, and Implications of Taxing Virtual Infrastructures. Asian Journal of Economics 
Business and Accounting, 23(23), 13–35. https://doi.org/10.9734/ajeba/2023/v23i231168 
Aiura, H., & Ogawa, H. (2023). Does E-Commerce Ease or Intensify Tax Competition? 
Destination Principle Versus Origin Principle. International Tax and Public Finance, 31(3), 
702–735. https://doi.org/10.1007/s10797-023-09796-8 
Ariyibi, KO, Bello, OF, Ekundayo, T.F., Gupta, R., Samuel, E.O., Oluwabusolami, O., & 
Odumuwagun, O.O. (2024a). Addressing the Challenges of Taxation E-Commerce and Digital 
Services in the Globalized Economy. World Journal of Advanced Research and Reviews, 
24(2), 1445–1453.  https://doi.org/10.30574/wjarr.2024.24.2.3460   
Asmah, A., & Inayah, AI (2023). Efficiency for e-commerce business actors. In Proceedings 
of the 3rd International Conference on Business Law and Local Wisdom in Tourism (ICBLT 
2022) (pp. 185–193). Atlantis Press.  https://doi.org/10.2991/978-2-494069-93-0_22 
Badura, E.(2019). Taxation aspects of international e-commerce. In Proceedings of the Joint 
International Conference: MIC 2019: Managing Geostrategic Issues (pp. 29–37). University 
of Primorska Press. https://doi.org/10.26493/978-961-6832-68-7.3   
Catubig, S.E., Dangat, W.L., Inventado, C.F.M., Ortonio, A., Villapando, J., & Dotong, E. 
(2024). From Pixels to Taxes: A Comparative Study of Digital Economy Tax Policies in the 
Philippines to Selected ASEAN Member States. European Journal of Theoretical and Applied 
Sciences, 2(2), 240–253. https://doi.org/10.59324/ejtas.2024.2(2).21 
Chen, Y. (2024). The Impact of E-Commerce Platform Tax Governance on Economic 
Development. Highlights in Business Economics and Management, 45, 406–410. 
https://doi.org/10.54097/h1mxjh23 
Darmayasa, IN, & Kumontoy, M. (2022). Optimizing income tax and value added tax on e-
commerce transactions. In Proceedings of the First Lekantara Annual Conference on Public 
Administration, Literature, Social Sciences, Humanities, and Education (LePALISSHE 2021) 
(pp. 29–37). EAI. https://doi.org/10.4108/eai.3-8-2021.2315147   
Faifitasari, JR (2021). Analysis of Income Tax Withholding and Collection onSpotify Music 
Streaming Application Reviewed from Economic Presence Theory. Indonesian Tax Review, 
4(2), 44–51. https://doi.org/10.31092/jpi.v4i2.1061  

https://doi.org/10.9734/ajeba/2023/v23i231168
https://doi.org/10.1007/s10797-023-09796-8
https://doi.org/10.30574/wjarr.2024.24.2.3460
https://doi.org/10.2991/978-2-494069-93-0_22
https://doi.org/10.26493/978-961-6832-68-7.3
https://doi.org/10.59324/ejtas.2024.2(2).21
https://doi.org/10.54097/h1mxjh23
https://doi.org/10.4108/eai.3-8-2021.2315147
https://doi.org/10.31092/jpi.v4i2.1061


International Journal of Finance Research 
e-ISSN: 2746-136X 

Vol. 6, No. 1, March 2025 

Published by:  
 

Pa
ge

68
 

Haq, I., & Ahmed, M.A. (2022). Taxing the Digital Economy: Domestic and Global 
Challenges. Asia-Pac. Tax Bull., 28(2). https://doi.org/10.59403/18x9954 
Indriyani, PD, & Jayanto, PY (2020). Factors Affecting ComplianceWPOP E-Commerce Actors 
In Semarang City On Online Platforms https://doi.org/10.31294/moneter.v7i1.7703  
Khamis, I. H., & Mastor, N. H. (2023). The Mediating Effect of Trust in Authority on the 
Relationship Between Tax Audit, Tax Penalty, and E-Commerce Business Enforced Tax 
Compliance. International Journal of Academic Research in Business and Social Sciences, 
13(8). https://doi.org/10.6007/ijarbss/v13-i8/18134  
Khan, R. (2024). Recuperation Mechanism of Direct Taxation to Control Post Covid Economic 
Contraction: India's New Tax Reform With Crypto Tax. Journal of Accounting Business and 
Finance Research, 19(2), 81–89. https://doi.org/10.55217/102.v19i2.852 
Lebedev, N.A., Yakovleva, O.A., & Liseikina, O.V. (2023). About the Formation of the 
System Taxation of the Digital Economy. Economics I Upravlenie Problemy Resheniya, 
9/4(139), 285–290. https://doi.org/10.36871/ek.up.pr2023.09.04.023 
Leonardo, P., & Tjen, C. (2019). Evaluation of Taxation Provisions on E-Commerce 
Transactions on the Marketplace Platform. Afebi Management and Business Review, 4(01), 
26. https://doi.org/10.47312/ambr.v4i01.226   
Lopes, TMGDC, & León, M. O. (2022). Information Society and Taxation: The Case of E-
Commerce. Mexican Law Review, 97–116. 
https://doi.org/10.22201/iij.24485306e.2023.2.17619  
Lytvyn, N., Boreіko, N., Artemenko, O., Subina, T. V, & Sliusarenko, S. (2023). E-Commerce 
in Ukraine: Taxation Challenges and Global Trends. The Journal of International Legal 
Communication, 11(4), 89- 05. https://doi.org/10.32612/uw.27201643.2023.11.4.  
Maxuel, A., & Primastiwi, A. (2021). The Influence of Tax Socialization and Tax Sanctions 
on Tax Compliance of E-Commerce MSMEs. Journal of Management and Business Research, 
16(1), 21. https://doi.org/10.21460/jrmb.2021.161.369  
Mayasari, R., & Narsa, IM (2020). Critical Review of Tax Reform Strategy in Welcoming the 
Digital Era. E-Journal of Accounting, 30(2), 414. 
https://doi.org/10.24843/eja.2020.v30.i02.p11  
Moha, MR, Sukarmi, & Kusumadara, A. (2020). The urgency of registering electronic system 
organizers for e-commerce business actors. Jambura Law Review, 2(2), 112–130. 
https://doi.org/10.33756/jlr.v2i2.5280  
Mukama, S.L., Kipanga, KB, & Siage, G.M. (2023). An Overview of the UN Model Tax 
Convention and Electronic Commerce. Abr, 15(2), 1–11. https://doi.org/10.59645/abr.v15i2.96  
Muslim, M. (2024). E-commerce taxation: Challenges and opportunities. Advances in 
Taxation Research, 2(2), 78–96.  https://doi.org/10.60079/atr.v2i2.280  
Napisah, N., & Khuluqi, K. (2022). The Influence of Tax Socialization, Tax Understanding, 
Tax Rates, and Tax Sanctions on Taxpayer Compliance in E-Commerce Actors at Shopee. 

https://doi.org/10.59403/18x9954
https://doi.org/10.31294/moneter.v7i1.7703
https://doi.org/10.6007/ijarbss/v13-i8/18134
https://doi.org/10.55217/102.v19i2.852
https://doi.org/10.36871/ek.up.pr2023.09.04.023
https://doi.org/10.47312/ambr.v4i01.226
https://doi.org/10.22201/iij.24485306e.2023.2.17619
https://doi.org/10.32612/uw.27201643.2023.11.4.
https://doi.org/10.21460/jrmb.2021.161.369
https://doi.org/10.24843/eja.2020.v30.i02.p11
https://doi.org/10.33756/jlr.v2i2.5280
https://doi.org/10.59645/abr.v15i2.96
https://doi.org/10.60079/atr.v2i2.280


International Journal of Finance Research 
e-ISSN: 2746-136X 

Vol. 6, No. 1, March 2025 

Published by:  
 

Pa
ge

69
 

Investment and Sharia Financial Economics (Equity), 4(2), 689–697. 
https://doi.org/10.47065/ekuitas.v4i2.2396 
Noamna, S., & Kiattisin, S. (2020). A conceptual model of e-commerce taxation using a 
circular model for e-commerce sustainability. Journal of Mobile Multimedia, 16(1–2), 103–
130. https://doi.org/10.13052/jmm1550-4646.16126  
Nwabulu, C., & Olakanye, O. (2022). Assessing the Legal Regime for the Taxation of E-
Commerce and Social Media Organizations in Nigeria. Business Law Review, 43(Issue 5), 
206–209. https://doi.org/10.54648/bula2022030   
Palil, MR, Amin, Hodb, & Turmin, SZ (2020). Challenges in Implementing Taxes on E-
Commerce Transactions in Malaysia. Journal of Business and Accounting, 179–
200.https://doi.org/10.34208/jba.v22i2.829  
Panasyuk, V., Melnychuk, I., & Ometsinska, I. (2024). Accounting and Taxation in Internet 
Business: Development Prospects and Challenges. Business Inform, 1(552), 258–266. 
https://doi.org/10.32983/2222-4459-2024-1-258-266  
Pignatari, L. T. (2021). The Qualification of Technical Services in Brazilian DoubleTax 
Treaties and the Possible Impacts of the Adoption of Article 12B, UN Model Convention.
 Intertax, 49(Issue 8/9), 674–690. https://doi.org/10.54648/taxi2021066  
Pratiwi, DR (2021). Review of Tax Implementation in Trading Through Electronic Systems in 
the Perspective of Current Tax Regulations. J. Budg., 6(2). 
https://doi.org/10.22212/jbudget.v6i2.107  
Rizqiyanto, N., Rizqi, M., Afsa, FAR, & Berrahlia, B. (2025). Tax regulation challenges in the 
digital economy era: Legal analysis and implications in Indonesia. Trunojoyo Law Review, 
7(1), 65 85. https://doi.org/10.21107/tlr.v7i1.28540  
Risandhi, DN, Handayani, I., & Najicha, FU (2024). Effectiveness of E-Commerce Tax Legal 
Regulations on Increasing Tax Revenue in Indonesia. Democracy, 1(2), 127–142. 
https://doi.org/10.62383/democracy.v1i2.154  
Rosyid, MA, Pangesti, I., Hasanah, N., & Mastutik, S. (2024). The Influence of Digitalization 
on Compliance and Implementation of Tax Law in Indonesia. Mendapo Journal of 
Administrative Law, 5(3), 265–280. https://doi.org/10.22437/mendapo.v5i3.32242  
Salmina, S.V., Khafizova, E.K., & Balabanova, Y.N. (2021). Educational research on solving 
real tax problems in cross-border e-commerce. Propósitos y Representaciones, 9(SPE3), 
e1291. https://doi.org/10.20511/pyr2021.v9nspe3.1291  
Sari, RP (2018). Taxation policy on e-commerce transactions. Akuntabel, 15(1), 67–72. 
https://doi.org/10.29264/jakt.v15i1.2889 
Scoromtsova, T., Panura, I., Тучак, Т., & Chayka, L. (2023). E-Commerce Taxation 
Challenges and Opportunities: From Clicks to Conversions in Fast-Moving Consumer Goods. 
Marketing and Branding Research, 10, 17–27. https://doi.org/10.32038/mbr.2023.10.01.02  

https://doi.org/10.47065/ekuitas.v4i2.2396
https://doi.org/10.13052/jmm1550-4646.16126
https://doi.org/10.54648/bula2022030
https://doi.org/10.34208/jba.v22i2.829
https://doi.org/10.32983/2222-4459-2024-1-258-266
https://doi.org/10.54648/taxi2021066
https://doi.org/10.22212/jbudget.v6i2.107
https://doi.org/10.21107/tlr.v7i1.28540
https://doi.org/10.62383/democracy.v1i2.154
https://doi.org/10.22437/mendapo.v5i3.32242
https://doi.org/10.29264/jakt.v15i1.2889
https://doi.org/10.32038/mbr.2023.10.01.02


International Journal of Finance Research 
e-ISSN: 2746-136X 

Vol. 6, No. 1, March 2025 

Published by:  
 

Pa
ge

70
 

Setiawan, S. (2018). E-Commerce Taxation and Fiscal Policy Perspective: The Case of 
Indonesia. International Journal of Research in Business and Social Science (2147-4478), 7(3), 
1–9.https://doi.org/10.20525/ijrbs.v7i3.900 
Sova, I. (2024). Digital Economy: Issues in Defining the Concept for the Purpose of Improving 
Tax Legislation. Uzhhorod National University Herald Series Law, 3(85), 124–133. 
https://doi.org/10.24144/2307-3322.2024.85.3.19 
Sudirman, L., Girsang, J., & Abao, GA (2024). The Legal Framework of E-Commerce 
Taxation in Indonesia and Singapore. Legal Spirit, 8(2), 315–324. 
https://doi.org/10.31328/ls.v8i2.5433 
Toly, AI, Sandova, GA, & Hutabarat, MSS (2023). The Influence of Tax Awareness, Tax 
Knowledge, and Tax Socialization of Value Added Tax Imposition on Tax Compliance of E-
Commerce Users. Journal of International Conference Proceedings. 
https://doi.org/10.32535/jicp.v6i5.2644  
Wang, W., & Ogawa, H. (2022). Tax Competition, Tax Coordination, and E-commerce:A 
Corrigendum. Journal of Public Economic Theory, 24(6), 1591–1592. 
https://doi.org/10.1111/jpet.12613  
Widyanti, Y., Erlansyah, D., Butar, SDRB, & Maulidya, YN (2022). The Influence of Level 
of Understanding, Sanctions, Taxpayer Awareness, and Tax Socialization on Tax Compliance 
of MSME Taxpayers. Mbia, 20(3), 285–294. https://doi.org/10.33557/mbia.v20i3.1614 
Yapar, B. K., Bayrakdar, S., & Yapar, M. (2015). The Role of Taxation Problems on 
theDevelopment  of E-Commerce. Procedia - Social and Behavioral Sciences, 195, 642–648. 
https://doi.org/10.1016/j.sbspro.2015.06.145 
Yusuf, B., Feriadi, & Indriawati, A. (2024). Tax Disputes in the Digital Era: Challenges and 
Opportunities Toward Legal Certainty. Jurnal Dedication Hukum, 4(2), 170–186. 
https://doi.org/10.22219/jdh.v4i2.35351 
 
Copyrights 
Copyright for this article is retained by the author(s), with first publication rights granted to 
the journal. 
This is an open-access article distributed under the terms and conditions of the Creative 
Commons Attribution license (http://creativecommons.org/licenses/by/ 4.0/)   

 
 
 

https://doi.org/10.20525/ijrbs.v7i3.900
https://doi.org/10.24144/2307-3322.2024.85.3.19
https://doi.org/10.31328/ls.v8i2.5433
https://doi.org/10.32535/jicp.v6i5.2644
https://doi.org/10.1111/jpet.12613
https://doi.org/10.33557/mbia.v20i3.1614
https://doi.org/10.1016/j.sbspro.2015.06.145
https://doi.org/10.22219/jdh.v4i2.35351

	Tax in the Digital Age: A Systematic Study
	on E-commerce and Taxation Policy
	Abstract
	How to Cite:
	Putri, A. F., Prasetyawati, T., Mukhtaruddin (2025). Tax in the Digital Age: A Systematic Study on E-commerce and Taxation Policy. International Journal of Finance Research, 6(1). 50 – 70. DOI: https://doi.org/10.47747/ijfr.v6i1.2686
	1. Introduction
	2. Literature Review
	3. Research Methods
	4. Result and Discussion
	Figure 1 Research Methods

	4.1. Discussion
	4.1.1. Taxation Policy In The Digital Era In The E-Commerce Sector

	5. Conclusion
	References:
	Copyrights

