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Abstract

In the 2018 Tidar University Management S1 Study Program, there are only 22 students who are entrepreneurs,
while 82 students do not yet have businesses. Students who want to start entrepreneurship need strong intentions
so they need to be researched. The influence of attitude variables, subjective norms and achievement needs on
entrepreneurial intentions in 2018 undergraduate students management. This study is a quantitative study, the
analytical technique used in this study uses IBM SPSS version 25.0. In this study using the saturated sample
method with 104 students from the 2018 class as respondents. Collection data techniques in this study using a
questionnaire. Outcome of the study partially show that attitude variable affects the entrepreneurial intention,
subjective norms affect the entrepreneurial intention, and achievement needs affect the entrepreneurial intention,
while simultaneously the independent variable can affects the dependent variable. Suggestions are give for further
research by deepen the variables study, for universities by involving and support entrepreneurship activities, for
students by attending seminars, workshops, and entrepreneurship training.
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1. Introduction

The problem in developing countries is high unemployment, one of which is happening in
Indonesia. This unemployment problem occurs because of the abundance of labor that is not
matched by sufficient employment opportunities, the number of workers who prefer to be a
worker than to set up their own business. This unemployment requires efforts to overcome it
many ways, one of which is the existence of high employment opportunities so as to create a
high working climate and reduce the unemployment rate. Unemployment in Indonesia has
reached 9.10 million people with a total workforce of 140.15 million people and 131.05 million
people working. From BPS data, it is known that in February 2021, the unemployment rate
reached 6.26 million people, there was an increase in August 2021 an increase of 0.23 million
people.

In 2022, The number of Indonesian entrepreneurs has only reached 3.4%, although the ratio of
entrepreneurs in Indonesia has exceeded the international standard of 2%. However, to become
a developed country is still lacking because developed countries need 12% to 14% according
to the general of (HIPMI) Mardani H Maming. According to Mardani H Maming, involving
young people in improving and creating superior human resources (HR). By becoming an
entrepreneur so that they can open job vacancies so that they can advance advanced regions.
With the development of human resources, hope to be able to create better generations.

For students Management Study Program of Tidar University. Entrepreneurship education is a
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compulsory subject in the Bachelor of Management study program at Tidar University, in the
entrepreneurship course itself there are two courses, namely entrepreneurship I and
entrepreneurship II courses, this entrepreneurship course is to support the creation of
entrepreneurs among students. With this course, students are expected to have the intention to
open a business and not look for work. In the 2018 class of management study program, there
are 104 students who have taken entrepreneurship courses which are mandatory courses in
management study programs.

m HAVE
= DO NOT HAVE

Figure 1. Business
Source: Researcher, 2022 (processed)

From Figure 1, it can be seen that out of the total 104 respondents. It was found that 22 people
already have businesses. While the rest who do not have a business as many as 82 people. So
that the majority of respondents do not have a business with 76.8% while the minority who
already have a business are 21.2%. So it can be said that in the 2018 S1 Management study
program there are still few who have businesses.

From the results on the questionnaire of students who have passed Management study S1
program. It was found that out of 104 students, 43 students had graduated. And distributed
questionnaires to students who have graduated. It was found that of all the students who had
graduated with the result that 40 people had the intention to be entrepreneurship while 3 people
did not have the intention to be entrepreneurship. In this case, it is found that many graduates
have the intention to become entrepreneurs.

The definition of entrepreneur is an individual who dares to do business independently by
mobilizing all resources and efforts, including the ability to recognize new products, determine
new production methods, manage operations to purchase new products, market them and
manage working capital to produce something higher. Entrepreneurs are the main actors of
economic development and their function is to innovate or create new combinations for an
innovation according to Firmansyah and Rosmawarni, (2019). Entrepreneurship is a potential
to be developed, both in number and quality of these entrepreneurs. Currently we are faced with
the fact the number of Indonesian entrepreneurs is small and quality is not yet fully good so
that it becomes a problem in the development of Indonesian entrepreneurship which is an urgent
issue for the success of development according to Rusydi and Rafida (2016).

According to Chen and Yang, (2019) The theory of planned behavior is an extension of the
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theory of reasoned action according to Ajzen and Fishbein, (1980) created because of the lack
of the original model to overcome the behavior of someone who has incomplete control over
his will. In the TPB according to Ajzen (2020) an intention arises through three things, namely:
attitude towards behavior, subjective norms, perception of control over behavior.

Entrepreneurial intention is a tendency for individuals to want to carry out entrepreneurial
activities with the presence of new products through business and take risks Irene (2013).
Opinion of Tung et al., (2017), Entrepreneurial intention areresult of a behavior to get a business
opportunity with the existence of entrepreneurship education and innovation. Meanwhile,
according to Izedoni et al., (2017) entrepreneurial intentions is related to a person's behavior in
carrying out a business activity in a certain time.

Attitude is a core formation in entrepreneurial intentions and is a component that can influence
formation of entrepreneurial intentions on the Theory Planned Behavior (TPB), Kristiadi (2016),
in this case agreed by Toni Wijaya (2008) stating attitudes in behaving, are a concept of the
formation of intentions (intentions). Attitudes of behavior underlie the interest in business
opportunities, have a positive view of business failure, able to face challenges and risks
according to Toni Wijaya (2008). Someone who practices tips for developing an independent
attitude will be able to understand the characteristics of an independent attitude in
entrepreneurship cognitively, affectively, and can practice it later in the world of work and have
an independent attitude and entrepreneurial behavior at work according to Irene (2013). So it
can be concluded that attitude is a component that can form intentions, in the form of real
actions taken by individuals.

Subjective norms are one of the factors is the (TPB) that affect entrepreneurial intentions, and
subjective norms follow the instructions or suggestions of people around them who carry out
entrepreneurial activities Toni Wijaya (2008). According to Binalay et al., (2016) subjective
norms is trends in environmental convinced related to certain behaviors of an individual.
According to Mustaqim (2017), subjective norms are beliefs about what behavior is normative
(expected by others), and the motivation to act in accordance with those normative expectations
1s the norm.

The need for achievement is the achievement of something that is difficult to be able to
manipulate, master, or organize physical, human, or ideas that can be done quickly and
independently, to compete with or exceed others and to improve things related to the target
according to Dwijayanti (2012). According to Mustaqim (2017) the need for achievement is
one of the motives behind a person's behavior, in general, humans have a need to be better, to
achieve, to be a winner, to be rich and so on.

2. Literature Review

Table 1. Previous research
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Population and

researcher Title Source Results
Sample
In this study it was
found that In this study, the
The entrepreneurial population ~ was
influence of attitudes  and self- undergraduate
entrepreneuri efficacy significantly students from
al attitudes, influence 2010 and 2011
subjective entrepreneurial batches of
Jurnal . . )
norms and Ekonomi behavior while Economic
self-efficacy Pendidikan subjective norms Education Study
Islami (2014) on & have no effect on Program, FKIP
entrepreneuri Kewirausah entrepreneurial University of
al behavior aan behavior and Jember in the
through entrepreneurial 2013/2014
student intentions, academic  year,
entrepreneur entrepreneurial amounting to 174
ship intentions do not people, for the
intentions directly affect sample as many as
entrepreneurial 121 people.
behavior.
The
1nﬂuence of In this study the
attitudes, . . .
subjective Economic Attitudes, subjective population is class
Ma’sumah, & norms  and Education norms, and XI11 students of
Pujiarti behavioral Analvsis behavioral  control SMKN 2
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control  on Journal ) .
. intentions total of 35
students
. respondents.
entrepreneurl
al intentions
The
influence  of In this study, that it The population on
subjective was found subjective this study all 3rd
Tava & norms, self- E-Jurnal norms, and attitudes grade students of
Se}rlninari efﬁcacy, and Manaiemen had a positive and SMKN in
attitudes  on J significant effect on Denpasar, then the
(2016) the Unud .
. entrepreneurial sample amounted
entrepreneuri intentions in SMKN to 120
al Intentions, students in Denpasar. respondents.
of high
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~ 179
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Population and

researcher Title Source Results
Sample

students in
Denpasar
Empirical
study of In this study, found
achievement Proceedines the wvariable that
needs, of the 20%1 significantly affects Are known the
subjective National the entrepreneurial population in this
norms, self- Seminar on intention at UM study is all
efficacy on Economics Jember 1S the students in each

Supeni et al., the . subjective norm, faculty at UM

. & Business : .
(2021) entrepreneuri while the Jember totaling
. . at the .
al intention Universit achievement needs 10.421 people, for
of students in Y and self-efficacy the sample
of . .
each faculty variables have no amounting to 385
Muhammad . .
at the ivah Jember significant effect on students.
University of y the entrepreneurial
Muhammadi intention.
yah Jember
3. Research Method

This study uses quantitative methods. In this study using mathematical models, theories or
hypotheses related to using mathematical models. In this study, the researcher will examine the
effect of attitude variables, subjective norms, and achievement needs on entrepreneurial
intentions. This research was conducted at Tidar University. The population in this study S1
Management students, batch 2018. In the 2018 batch, there were 104 students. Analysis of the
sample in this study the saturated sample method. It is discovered the population (N) of this is
study is 105, which is the number of Management students in the 2018 batch, in the study, the
research set a minimum of 104 students as respondents.

Questionnaire techniques are distributed to correspondents who are students who have taken
entrepreneurship courses. Likert scale is used to measure the opinion of a group of people. By
using a Likert scale with a score of strongly agree 5, agree 4, undecided 3, disagree 2 and
strongly disagree 1 is only a code to find out which one is higher and which one is lower. The
validity test said to be valid if r count value is greater than r table. A construct or variable is
stated reliably if Crobach Alpha > 0.60, a questionnaire is reliable if it is stable from time to
time according to Ghozali (2018).
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4. Findings and Discussions

GENDER

u MAN
m WOMAN

Figure 2. Respondents by type
Source: Author, 2022 (processed)

From the results of the study, it found the number of genders in man respondents was 34 while
women of respondents were 70. This indicates that male respondents became the minority of
respondents by 32.7% while female respondents became the majority of 67.3%.

Validity test

From the data that has been processed so that it becomes a table with a significance of 5%, it is
found that in each variable, it is can concluded that the statement in each variable is declared
valid. Which can be seen from the number of r-count is value is greater than r-table.

Table 2. Validity test

Variable 1 coun T table Description
Attitude

X1 0.802 0,195 Valid
X1.2 0.823 0,195 Valid
X1.3 0.753 0,195 Valid
X1.4 0.686 0,195 Valid
Subjektif Norm

X1 0,726 0,195 WValid
X2 0,749 0,195 Valid
X23 0.818 0,195 Valid
X4 0.805 0,195 Valid
X25 0.692 0,195 Valid
X26 0.614 0,195 Valid
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Achievement Needs

Xzl 0.686 0,195 Valid
Xz.2 0,824 0,195 Valid
X33 0.686 0,195 Valid
X34 0.861 0,195 Valid
Entrepreneunal Intention

Y11 0,757 0,195 Valid
Y12 0.789 0,195 Valid
Y13 0.807 0,195 Valid
Y14 0,706 0,195 Valid
¥1.5 0,879 0,195 Valid
Y1.6 0,792 0,195 Valid

Reliability Test

Reliability test is used to test variables or constructs, declared reliable if the statement is
consistent from time to time. A construct or variable is stated reliably if Crobach Alpha > 0.60.
The following of the result is reliability data:

Table 3. Reliability test

Variable Cronbach Alpha Description
Attitude 0,754 Reliable
subjective norm 0,830 Reliable
Achievement Needs 0,766 Reliable
Entrepreneurial Intention 0,875 Reliable

Source: Author, 2022 (processed)

From from the table above, it is found that Cronbach Alpha value in each calculation is greater
than the Crobach Alpha, which can be see from the Cronbach Alpha value in each variable more
than 0.60.

Multiple Linear Regression Analysis

Table 4. Multiple linear regression

Model B Std.Error

1. (Constant) 8,174 1,928
Attitude 0,270 0,155
Subjective Norms 0,194 0,114
Achievement Needs 0,484 0,124

Source: Author, 2022 (processed)
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Multiple Linear Regression Equation :
Y:a+b1X1+b2X2+b3X3+e
Y =8,174 + 0,270X, + 0,194X, + 0,484X3 + e

From the results of the data in the table, it is obtained that a constant of 8.174 is obtained. If the
value of X1 is equal to zero, then Y is 8.174. The results of the output can be obtained attitude
variable coefficients of 0.270 meaning that if there is an increase of one constant of the attitude
variable, it will affect an increase of 0.270 the entrepreneurial intention variable. Then the
subjective norm variable has a coefficient of 0.194 which means that if there is an increase in
one constant of the subjective norm variable, it will affect an increase of 0.194 in the
entrepreneurial intention variable. The last is the need for achievement with a coefficient of
0.484, which means that if there is an increase in one constant, the entrepreneurial of intention
will also increase by 0.484.

Coefficient of Determination Analysis (R?)

Table 5. Coefficient of determination

Adjusted R Std. Error of
Model R R Squre Square  the Estimate

1 0,684* 0,468 0,452 2,040

a. Predictors: (Constant), Need for achievement, Attitudes, Subjective Norms

b. Dependent Variable: Entrepreneurial Intention
Source: Author, 2022 (processed)

According to the results of regression research, (R) of 0.684 means that there is a strong the
relationship between independent variable and dependent variable because the results are close
to 1. Then from the Adjusted R Square with the results of 0.452 or 45.2% which means the
independent variable has a value of 45.2% to give effect to the dependent variable, while the
remaining 54.8 is influenced by other variables outside of the model.

1. Attitude has a significant positive effect on the intensity of entrepreneurship in 2018
undergraduate Management students. Thus, attitudes are able to influence someone to make
intentions, if someone has a desire to become an entrepreneur, they have an attitude of being
interested in existing business opportunities, having a positive outlook on failure of a business
and dare to face business risks.

2. Subjective norms has a positive and significant effect on intensity of entrepreneurship in
2018 undergraduate Management students, with the subjective norm it will be easy to achieve
intentions/intentions because in the norm there are family, friends and colleagues who can
encourage the intention/intensity to be entrepreneurship.

3. The need for positive achievement is significant to the intensity of entrepreneurship in 2018
undergraduate Management students, because the needs needed to foster entrepreneurial
intentions can be with the achievement need having the principle of doing difficult tasks well
enough, trying hard to improve work performance, daring to make decisions Risks can develop
responsibilities well and do better than others so that they have high intentions for

Published by:
pwal B

JERAMBA ILMU SUKSES

183



International Journal of Marketing & Human Resource Research
L] e-ISSN: 2746-4040
b, Vol. 3, No. 4 October 2022

entrepreneurship.

4. Attitudes, subjective attitudes, achievement needs to the intensity of entrepreneurship in 2018
undergraduate Management students, play an important role in entrepreneurial intentions
because with the attitude students can be interested in business opportunities, have a positive
outlook on failure and are able to face risks. With the subjective norm, students will be pressured
to do something with the closest people so that subjective norms affect the intensity of
entrepreneurship. The need for achievement affects the intensity of entrepreneurship with the
need for achievement, students will be more active in trying because they want to be superior
to others.

References

Ajzen, L. (2020). The theory of planned behavior: Frequently asked questions. Human Behavior
and Emerging Technologies, 2(4), 314-324. https://doi.org/10.1002/hbe2.195

Armitage, C. J., & Conner, M. (2001). Efficacy of the theory of planned behaviour: A meta-
analytic review. British journal of social psychology, 40(4), 471-499.

Binalay, Andrew Gustnest;Mandley, Silvya L;Mintardjo, C. M. O. (2016). Pengaruh Sikap,
Norma Subjektif Dan Motivasi Terhadap Minat Beli Secara Online Pada Mahasiswa Fakultas
Ekonomi Dan Bisnis Di Manado. 4(1), 395-406.

Chen, L., & Yang, X. (2019). Using EPPM to Evaluate the Effectiveness of Fear Appeal
Messages Across Different Media Outlets to Increase the Intention of Breast Self-Examination
Among Chinese Women. Health Communication, 34(11), 1369-1376.
https://doi.org/10.1080/10410236.2018.1493416

Darmiyati, Z. (1995). Pembentukan Sikap oleh Darmiyati Zuchdi Abstrak ( tindakan ) sehari-
hari , meskipun masih ada faktor-faktor lain , Ylikni lingkungan dan keyakinan seseorang . Hal

ini berarti bahwa kadang- kadang sikap dapat menentukan tindakan seseorang , tetapi kadang-.
November, 51-63.

Dwijayanti, R. (2012). Pengaruh Pendidikan Kewirausahaan, Locus Of Control, Dan
Kebutuhan Berprestasi Terhadap Pembentukan Sikap Kewirausahaan Mahasiswa Renny. 170—
180.

Eileen, F., & Mangoting, Y. (2014). Pengaruh Sikap Ketidakpatuhan Pajak , Norma Subjektif ,
dan Kontrol Perilaku yang Dipersepsikan terhadap Niat Wajib Pajak Orang Pribadi untuk
Melakukan Penggelapan Pajak. 4(1), 1-13.

Ferreira, J. J., Raposo, M. L., Rodrigues, R. G., Dinis, A., & do Pago, A. (2012). A model of
entrepreneurial intention: An application of the psychological and behavioral approaches.
Journal of Small Business and  Enterprise  Development, 19(3), 424-440.
https://doi.org/10.1108/14626001211250144

Firmansyah, M. Anang;Rosmawarni, A. (2019). Kewirausahaan (Dasar dan Konsep). 1-200.

Ghozali, 1. (2018). Aplikasi Analisis Multivariate Dengan Program Ibm SPSS 25. Badan
Penerbit Universitas Diponegoro.

Handaru, A. W., Parimita, W., Achmad, A., & Nandiswara, C. (2014). Mahasiswa Magister
Management ( Kajian Empiris Pada Sebuah Universitas Negeri Di Jakarta. Jurnal Universitas
Paramadina, 11(2), 1046-1061.

Published by: Training
f:slzietsme:PCh - B ‘

JERAMBA ILMU SUKSES

184



International Journal of Marketing & Human Resource Research
L] e-ISSN: 2746-4040
b, Vol. 3, No. 4 October 2022

Howe, L. C., & Krosnick, J. A. (2016). Attitude Strength. https://doi.org/10.1146/annurev-
psych-122414-033600

Irene, P. W. (2013). Faktor Pendukung Terhadap Intensi Berwirausaha Pada Mahasiswa. Jurnal
Dinamika Manajemen, 3(1), 1-10. https://doi.org/10.15294/jdm.v3i1.2454

Islami, N. N. (2014). Pengaruh Sikap Kewirausahaan, Norma Subyektif, Dan Efikasi Diri
Terhadap Perilaku Berwirausaha Melalui Intensi Berwirausaha Mahasiswa. 3(1), 5-21.

Jaya, I Putu Bayu Adi, Seminari, N. K. (2016). Fakultas Ekonomi Universitas Udayana ( Unud ),
Bali , Indonesia Pengangguran dan kemiskinan merupakan masalah klasik yang dihadapi
negara-negara berkembang termasuk di Indonesia , terlihat banyaknya jumlah angkatan
tenaga kerja yang ingin memasuki dunia k. 5(3), 1713—1741.

Juniarto, G., & Aminah, S. (2013). Vol. I No. 2 Oktober 2013. 1(2), 48-59.

Kan, M. P. H., & Fabrigar, L. R. (2017). Theory of Planned Behavior. Encyclopedia of
Personality and Individual Differences, 1-8. https://doi.org/10.1007/978-3-319-28099-8 1191-
1

Kothari, C. . (2008). Research Methodology, Methods and Techniques.

Kristiadi, S. (2016). Pengaruh Sikap Berperilaku, Norma Subjektif Dan Efikasi Diri Terhadap
Intensi Kewirausahaan Pada Siswi Melalui Motivasi Di Smk Negeri 1 Pati. Journal of
Economic Education, 5(1), 11-21.
http://journal.unnes.ac.id/sju/index.php/jeec%0APENGARUH

Kurniawan, A. W. (2016). Metode penelitian kuantitatif.
Kuswati, Y. (2020). Pengaruh Motivasi Terhadap Kinerja Karyawan. 995-1002.

Lian, F., & Y, C. (2009). Development and Cross-Cultural Application of a Specific Instrument
to Measure Entrepreneurial Intentions. Entrepreneurship Theory and Practice, 33(3), 593—-617.

Lilis Maryati, Mintasih Indriayu, S. A. T. (2017). Pengaruh Pengetahuan Kewirausahaan Dan
Lingkungan Keluarga Terhadap Niat Berwirausaha Siswa Di Smk Negeri 4 Surakarta Tahun
Ajaran 2016/2017. 2017, 1-9.

Lynn, M. (2000). National character and tipping customs: The needs for achievement, affiliation
and power as predictors of the prevalence of tipping. International Journal of Hospitality
Management, 19(2), 205-210. https://doi.org/10.1016/s0278-4319(00)00008-6

Ma’sumah, Ngalimatul; Pujiarti, A. (2018). Pengaruh Sikap, Norma Subjektif Dan Kontrol
Perilaku Persepsian Terhadap Niat Berwirausaha Siswa. 7(1), 194-207.

Mona, M. G., Kekenusa, J. S., & Prang, J. D. (2015). Penggunaan Regresi Linear Berganda
untuk Menganalisis Pendapatan Petani Kelapa Studi Kasus : Petani Kelapa Di Desa Beo |,
Kecamatan Beo Kabupaten Talaud The Use of Multivariate Linear Regression to Analyse
Income of Coconut Farmer Case Study : Coconut Farm.

Moriano, J. A., Gorgievski, M., Laguna, M., Stephan, U., & Zarafshani, K. (2012). Pendekatan
Lintas Budaya untuk Memahami Niat Kewirausahaan. Journal of Career Development, 39(2),
162—185. https://doi.org/10.1177/0894845310384481

Mustaqim, M. (2017). Membangun Intensi Wirausaha Mahasiswa : Studi Pada Mahasiswa

Published by: Training
f:slzietsme:PCh - B ‘

JERAMBA ILMU SUKSES

185



International Journal of Marketing & Human Resource Research
L] e-ISSN: 2746-4040
b, Vol. 3, No. 4 October 2022

Prodi MBS Dan ES STAIN Kudus. Equilibrium: Jurnal Ekonomi Syariah, 5(1), 134—149.

Nisa, E. M. P. K. (2020). Pengaruh norma subyektif, sikap dan kebutuhan akan prestasi
terhadap intensi berwirausaha siswa kelas xii smk negeri 7 semarang.

Nurul, I. (2019). Pengaruh Sikap Berwirausaha, Norma Subjektif Dan Efikasi Diri Terhadap
Intensi Berwirausaha Pada Mahasiswa Pendidikan Akuntansi Fakultas Keguruan Dan Ilmu
Pendidikan Universitas Muhammadiyah Surakarta Angkatan 2015. Journal of Physics A:
Mathematical and Theoretical.

Omolo, P. A. (2015). Effect of motivation on employee performance of commercial banks in
Kenya: A case study of Kenya Commercial Bank in Migori County. International Journal of
Human Resource Studies, 5(2), 87. https://doi.org/10.5296/ijhrs.v5i2.7504

Pancasila, 1., Haryono, S., & Sulistyo, B. A. (2020). Effects of work motivation and leadership
toward work satisfaction and employee performance: Evidence from Indonesia. Journal of
Asian Finance, Economics and Business, 7(6), 387-397.

https://doi.org/10.13106/jateb.2020.vol7.n06.387

Peng, Z., Lu, G., & Kang, H. (2012). Entrepreneurial Intentions and Its Influencing Factors: A
Survey of the University Students in Xi’an China. Creative Education, 03(08), 95-100.
https://doi.org/10.4236/ce.2012.38b021

Pratana, N. K., & Margunani. (2019). Pengaruh Sikap Berwirausaha, Norma Subjektif dan
Pendidikan Kewirausahaan Terhadap Intensi Berwirausaha. Economic Education Analysis
Journal, 8(2), 537. https://doi.org/10.15294/eeaj.v8i2.31489

Rusydi, A., & Rafida, T. (2016). Wirausahawan,  Pengantar. e-mail:
perdanapublishing@gmail.com

Sandi, A. P. (2013). Minim Jiwa Kewirausahaan di Indonesia.

Sari, Bida; Rahayu, M. (2021). Pengaruh Pendidikan Kewirausahaan, Kebutuhan Akan
Prestasi Dan Efikasi Diri Terhadap Intensi Berwirausaha Siswa Sma Muhammadiyah I Jakarta.
2(1).

Shook, C. L., & Bratianu, C. (2015). Entrepreneurial intent in a transitional economy : An
application of the theory of planned behavior to Romanian students Entrepreneurial intent in a

transitional economy : an application of the theory of planned behavior to Romanian students.
August. https://doi.org/10.1007/s11365-008-0091-2

Simatupang, T. S. (2021). Intensi Berwirausaha : Sebuah Konsep Dan Studi Kasus Di Era
Revolusi Industri 4.0 (Kodri (ed.)). Penerbit Adab.

Sugiyono. (2018). Metode Penelitian Kuantitatif Kualitatif dan R&D.

Sumarsana, T. G. (2021). Intensi Kewirausahaan dan Keberhasilan Usaha. Media Nusa
Creative(MNC Publishing).

Supeni, R. E., Wijayantini, B., & Ferdiawati, G. (2021). Studi Empirik Kebutuhan Prestasi,
Norma Subjektif, Efikasi Diri Terhadap Intensi Kewirausahaan Mahasiswa Di Tiap Fakultas
di Universitas Muhammadiyah Jember. 226-240. https://doi.org/10.32528/psneb.v0i0.5175

Wijaya, Toni. (2008). Kajian Model Empiris Perilaku Berwirausaha UKM DIY dan Jawa
Tengah. Jurnal Manajemen Dan Kewirausahaan, 10(2), pp.93-104.

Published by: Training
f:slzietsme:PCh - B ‘

JERAMBA ILMU SUKSES

186


https://doi.org/10.32528/psneb.v0i0.5175

International Journal of Marketing & Human Resource Research
- e-ISSN: 2746-4040
I Vol. 3, No. 4 October 2022

http://puslit2.petra.ac.id/ejournal/index.php/man/article/view/17036

Wijaya, Tony, Kuncoro, A. M., & Yogyakarta, U. N. (2015). Intensi Berwirausaha Mahasiswa :
Perspektif Pengambilan Risiko. 19(2), 109—123.

Wijayantini, B. (2021). Studi Empirik Kebutuhan Prestasi, Norma Subjektif, Efikasi Diri
Terhadap Intensi Kewirausahaan Mahasiswa Di Tiap Fakultas di Universitas Muhammadiyah
Jember.

Wijayati, D. T., Fazlurrahman, H., Hadi, H. K., & Arifah, I. D. C. (2021). The effect of
entrepreneurship education on entrepreneurial intention through planned behavioural control,

subjective norm, and entrepreneurial attitude. Journal of Global Entrepreneurship Research,
Bagozzi 1992. https://doi.org/10.1007/s40497-021-00298-7

Wu, S., & Wu, L. (2008). The impact of higher education on entrepreneurial intentions of
university students in China. Journal of Small Business and Enterprise Development, 15(4),
752—774. https://doi.org/10.1108/14626000810917843

Xu, X., Ni, H., & Ye, Y. (2016). Factors influencing entrepreneurial intentions of Chinese
secondary school students: an empirical study. Asia Pacific Education Review, 17(4), 625-635.
https://doi.org/10.1007/s12564-016-9439-4

Yoon, D., Tong, K., & Loy, L. C. (2011). Factors Influencing Entrepreneurial Intention Among
University Students. International Journal of Social Sciences and Humanity Studies, 3(1), 487—
496.

187
Published by:

Training

& Research

Institute |
JERAMBA ILMU SUKSES



